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Introduction
The MBA CSEA Fall 2020 Recruiting Trends Survey provides key
information about recruiting trends for full-time MBA, part-time
MBA, and specialty masters students compared to the same
timeframe the previous year. The report is based on confidential
surveys completed in January 2021 by 94 MBA Career Services
& Employer Alliance (MBA CSEA) member schools. The full results from the survey are provided to participating schools, with a
Summary Report made available to the general public.
The survey was created, compiled and analyzed by MBA CSEA.
staff and the Research & Trends Committee.
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How to Use This Report
This report will help institutions evaluate recruiting trends
relative to what similar institutions are observing. The statistics
represent benchmarks against which an institution’s recruiting
trends can be compared. Using the information within this report,
schools can compare their own institution’s observations about
the recruitment marketplace with the participants as a whole.
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DISCLAIMER
The statistical information contained in this report is believed to be representative of
the individuals responding to the survey. All reasonable efforts were taken by MBA
CSEA to assure data comparability within the limitations of reporting procedures.
However, the data used in this report is not necessarily based on audited data. As
such, the statistical validity of any given number varies depending upon sample sizes
and the amount of consistency among responses for that particular figure. MBA
CSEA, therefore, makes no representations or warranties with respect to the results
of this study and shall not be liable to members or anyone else for any information
inaccuracies, or errors or omissions in contents, regardless of the cause of such
inaccuracy, error or omission. In no event shall MBA CSEA be liable for any consequential damages.
Copyright © 2021. All rights reserved. No part of this report may be reproduced in whole or part without written permission from the MBA Career Services & Employer Alliance.
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Executive Summary
MBA CSEA conducts the Fall Recruiting Trends Survey annually to assist member schools with benchmarking and strategic decision making. This
year’s survey results are of particular interest due to the impact of the unprecedented recruiting year and the continuing effects of COVID.
Overall, recruiting was mostly flat or down for on and off-campus opportunities compared with the same time period in 2019, which was largely
expected due to the impact of the pandemic on the recruiting environment. Recruiting trended downward for all program types (Full-time MBA,
Part-time MBA, Specialty Masters) as well as for internships. Schools saw decreases regardless of Full-time MBA program ranking, although schools
ranked in the top 20 were less likely to see significant decreases.
By industry, Technology fared the best for all program types, with Full-time MBA seeing the largest increase in recruiting. Healthcare also increased
significantly for Full-time MBA programs, and Specialty Masters programs saw a notable increase in Financial Services. Hospitality decreased for Fulltime MBAs and Specialty Masters programs, and Consulting decreased for all program types. Internship trends followed the same pattern.
By company type, large companies generally fared better than their smaller counterparts. Start-ups led the growth in previous years, but they
seemed to decrease or stay the same this year.
Recruiting for International students (those without permanent work authorization in the country where the school’s prmary campus is located) was
slightly lower than for their domestic counterparts for both Full-time MBA and Specialty Masters programs. Decreases were seen regardless of Fulltime MBA program ranking, with top 20 schools faring only slightly better than others.
In the midst of the chaos, there were some silver linings. Schools noted that career services become more accessible to students in a virtual environment, with many seeing higher attendance at events. Geographic boundaries have been expanded, leading to additional opportunities for employer
engagement and student career paths. Alumni engagement has increased as well, with more alums assisting with networking and programming.
Schools also shared that the virtual environment caused them to be more creative and streamline their work.
Schools adjusted in many ways, with a majority expanding new technology systems to adapt. Many noted that virtual internships and recuriting kept
the hiring landscape from being worse. A strong majority of schools indicated that summer 2020 internships were virtual.
Some drawbacks to the new environment were noted as well, including video meeting fatigue, recruiting delays, fewer Visa sponsorships from U.S.
companies, and less personal relationships with companies.
Overall, schools and companies have adapted and pivoted to make the best of the next normal. A majority of companies indicated to schools that
they are happy with the virtual recruiting environment. With these lessons learned, it’s likely that a continued, better form of virtual recruiting will
continue well into the post-pandemic world.
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Respondent Profile

MBA CSEA Fall 2020 Recruiting Trends

2

Respondent Profile

Student Populations Served (multiple responses allowed)

The respondent sample for this survey was very similar to
the 2019 survey, with 20 more schools responding.
A majority of responding institutions (89%) serve full-time
MBA students. A slight majority of the responding institutions, 56% each, serve part-time MBA and specialized
masters students. This includes working professional
programs but excludes Executive MBAs. There was a
relatively even split of public (57%) and private (43%)
institutions represented.

University Type
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Respondent Profile cont.
Although many respondents have a global reach,
the sample primarily consists of universities
whose main campus is based in the U.S. Roughly
75% of the responding universities reported their
main campuses were located in the U.S. and 25%
were outside the U.S.
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Full-time MBA Programs
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Full-time MBA Programs
Full-time MBA Program Ranking

The institutions reporting recruiting trends for their full-time
MBA Programs had a strong representation of top ranked
MBA programs in the results. Nearly two thirds (65%) of the
respondents were ranked as one of the top 50 MBA programs
in one of the most recent national/international rankings
(Business Week, US News & World Report, Financial Times,
Economist, Forbes, etc.). This includes 25% that were ranked in
the top 20.
Over 90% of the institutions have less than 300 students
graduating from their full-time MBA program this year
(compared with 85% last in last year’s survey). The most
common program length is 19 - 23 months.

How many full-time MBA students graduated this year
(class of 2020)?

What is the length of your Full-time MBA program(s)?
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Full-time MBA Programs
Overall, how do full-time job postings (off-campus opportunities) for FT MBAs compare YTD
versus last year?

Year over year comparison - off-campus opportunities

Overall, full-time job postings for off-campus opportunities
were down compared to last year’s survey. In 2019, 15%
indicated postings were down, compared with 40% that
indicated the same in 2020. Similarily, 49% of respondents
indicated postings were up in 2019 compared with 22% in 2020.
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Full-time MBA Programs
Overall, how have on-campus opportunities (companies interviewing at your school either on
campus or coordinated virtually via a campus recruiting process) for FT MBAs compare YTD
versus last year?

Year over year comparison - on-campus opportunities

On-campus opportunities were also down compared to last year.
In 2019, 31% of schools indicated postings were down, compared
with 47% in 2020. 23% indicated postings were up in 2019,
compared with 22% reporting an increase in 2020.
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Full-time MBA Programs
The Technology industry saw the largest increase, wth 57% of schools reporting an increase.
This is similar to 56% who reported an increase in 2019. Healthcare also saw an increase in
2020 (50%), which is 10% higher than in 2019.
The industries where the largest numbers of schools saw a decrease include: Hospitality, (where 61% saw an decrease in 2020 and 6% saw a decrease in 2019) and Consulting,
(where 46% saw a decrease in 2020 and 55% saw a decrease in 2019).
What changes in recruiting activity for FT MBAs have you seen in the following industries?

Consulting Consumer
Packaged
Goods

Energy

Financial Government Healthcare
Services
(including
products &
services)

Hospitality

ManuMedia/
facturing Entertainment

Non-profit

Real
Estate

Retail

Tech- Transportation
nology
& Logistics
Services

MBA CSEA Fall 2020 Recruiting Trends

9

Full-time MBA Programs

What changes in full-time recruiting activity for FT MBAs
have you seen with the following types of organizations?

The largest increase in recruiting activity by organization
type (32%) was seen with firms not headquartered in the
school’s geographic location. In previous years, startup
companies held the top spot. The largest decrease (50%)
was in small-size companies, which largely remained the
same in last year’s survey.
A new question was added to this year’s survey about
student engagement activities. The largest increase (48%)
was seen with one-on-one coaching appointments, with
group coaching sessions being close behind (with 43% of
schools reporting an increase).
How did FT MBA student engagement in the following
activities compare to the same time period last year?

Information
session
attendance

Career
fair
participation

One-on-one
coaching
appointments

Group
coaching
sessions

Family-Owned
Firms not
Business
headquartered
(student’s famin your
ily has signifigeographic
cant ownership)
location
(regardless of
size)

Career
workshops
& training

On-campus
interviews
(or scheduled
through
campus)

Large-size
companies
(over 500
employees)

Mid-size
companies
(100 - 500
employees)

Small-size
companies
(less than 100
employees)

Start-up
companies (a
company in
business up
to 12 months)

Recruiter
meetings/
coffee
chats
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Full-time MBA Programs

A strong majority (93%) of schools saw an increase in
employer use of virtual interview technologies (up from 63%
that reported an increase last year). Virtual multi-school events
also saw a significant increase (60%). This component wasn’t
measured in the 2019 survey.
The largest decrease was in career fairs. 40% of schools saw a decrease this year, whereas most schools (72%) indicated that career
fair activity remained the same last year.

What changes in full-time recruiting for FT MBAs
have you experienced on your campus?

Alumniinitiated
hiring

Career
fairs

Direct
referral
requests

Employer Employer
Hiring
Internship Company
use of
use of
activity conversion
use of
AIvirtual
from
to
contract
empowered interview
U.S.
Full-time
work
screening technologies diversity employment
tools
conferences

Resume
book
requests

Virtual
multischool
events

Recruitersponsored
information
sessions
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Full-time MBA Programs

Trends for International Students (those with nonpermanent work authorization)

Overall, how do full-time opportunities for international FT
MBA students compare YTD versus last year?

Full-time job opportunities for full-time international
MBA students decreased for 65% of the responding
institutions. This is an increase from 55% that reported
a decrease in the 2019 survey. Additionally, 55% of
schools reported a decrease in the number of internship opportunities for international MBA students. This
is similar to the decrease that was noted by 51% of
schools in 2019.

Overall, how do internship opportunities for
international FT MBA students compare YTD
versus last year?

1
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Full-time MBA Programs

Trends for International Students (those with nonpermanent work authorization)

What changes in full-time recruiting activity have you seen in
the following industries for international FT MBA students?

Consulting Consumer
Packaged
Goods

Energy

Financial Government Healthcare HospitServices
(including
ality
products &
services)

The Technology industry saw the largest increase for international FT MBA students, wth 31% of schools reporting an
increase. This is similar to 35% who reported an increase in
2019. Healthcare also saw an increase (25%), which is 9%
more than the previous year’s survey.
The industries where the largest numbers of schools saw a
decrease include: Hospitality, (where 60% saw an decrease in
2020 and 3% saw a decrease in 2019) and Consulting, (where
58% saw a decrease in 2020 and 21% saw a decrease in
2019).

Manufacturing

Media/ Non-profit
Entertainment

Real
Estate

Retail

Tech- Transportation
nology
& Logistics
Services
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Full-time MBA Programs
Internship Recruiting Trends

Overall, how do off-campus opportunities (internship
postings) for internships for FT MBAs compare YTD
versus last year?

Overall, internship postings for FT MBAs decreased
compared with 2019. 30% of schools indicated that
off-campus opportunities increased, compared with
57% that showed an increase in 2019. 34% indicated a
decrease, compared with 16% in the 2019 survey.
On-campus interviews were impacted as well, with
16% of schools indicating an increase this year, compared wth 25% in 2019. 46% of schools reported a
decrease, compared with 16% in last year’s survey.

Overall, how do on-campus opportunities (company interviews either
conducted on campus or coordinated virtually via a campus recruiting
process) for internships for FT MBAs compare YTD versus last year?
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Full-time MBA Programs
Internship Recruiting Trends

TheTechnology industry showed the stongest increase for
internship recruiting for FT MBA students, with 55% of
schools indicating an increase. 61% saw an increase in 2019.
Healthcare also saw a 45% increase, compared with 28% the
previous year.
The largest decrease was seen in the Hospitality industry 56% compared with 9% that saw a decrease in 2019.

What changes in internship activity for FT MBAs have you
seen in the following industries:

Consulting Consumer
Packaged
Goods

Energy

Financial Government Healthcare HospitServices
(including
ality
products &
services)

Manufacturing
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Media/ Non-profit
Entertainment

Real
Estate

Retail

Tech- Transportation
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& Logistics
Services
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Full-time MBA Programs
Internship Recruiting Trends

The virtual environment significantly impacted
summer internships, with 83% of schools reporting that over 60% of their internships were virtual.

What percent of internships for FT MBA students in
Summer 2020 were virtual?
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Part-time MBA Programs
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Part-time MBA Programs
Part-time MBA Program Ranking

The institutions reporting recruiting trends for their PT MBA
Programs had a strong representation of top ranked
MBA programs in the results. 68% of the respondents were
ranked as one of the top 50 MBA programs in one of the most
recent national/international rankings (U.S. News & World Report, QS, etc.) This includes 34% that were ranked in the top 20.
68% of the institutions have 300 or less students graduating
from their PT MBA program this year (compared with 87% last
in the 2019 survey). The most common program length is 2 - 3
years.

What is the length of your Part-time MBA program(s)?

How many part-time MBA students graduated this year
(class of 2020)?
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Part-time MBA Programs
Overall, how do full-time job postings (off-campus opportunities) for PT MBAs compare YTD
versus last year?

Year over year comparison - off-campus opportunities
Overall, Full-time job postings for off-campus opportunities for
PT MBAs were down compared to last year’s survey. In 2019,
20% indicated postings were down, compared with 31% in
2020. Similarily, 28% indicated postings were up in 2019
compared with 12% in 2020.
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Part-time MBA Programs
Overall, how have on-campus opportunities (companies interviewing at your school either on
campus or coordinated virtually via a campus recruiting process) for PT MBAs compare YTD
versus last year?

Year over year comparison - on-campus opportunities
On-campus opportunities were also down
compared to last year. In 2019, 28% indicated
postings were down, compared with 36% in
2020. 28% indicated posting were up in 2019,
compared with 6% in 2020.
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Part-time MBA Programs
Technology showed the largest increase, with 31% of schools indicating an increase. 52% reported an increase in 2019.
Consulting showed the largest decrease (38% of schools). In 2019, 43% of schools showed an increase in the Consulting industry.
Note: due to survey inconsistencies, a full year over year comparison is not available for this dataset.

28

Accounting

Consulting

Finance

General
Management

Human
Resources

Marketing/
Sales

Information/
Technology

Operations/
Logistics
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What changes in recruiting activity for PT MBA students
have you seen with the following types of organizations?

Part-time MBA Programs
The largest increase in recruiting activity by organization
type (27%) was seen with firms not headquartered in the
school’s geographic location. In 2019, large-size companies
held the top spot.The largest decrease (29%) was in smallsize companies. The largest decrease the previous year was in
firms not headquartered in the school’s geographic location.

Family-Owned
Firms not
Business
headquartered
(student’s famin your
ily has signifigeographic
cant ownership)
location
(regardless of
size)

How did PT MBA student engagement in the following
activities compare to the same time period last year?

Large-size
companies
(over 500
employees)

Mid-size
companies
(100 - 500
employees)

Small-size
companies
(less than 100
employees)

Start-up
companies (a
company in
business up
to 12 months)

A new question was added to this year’s survey about
student engagement activities. The largest increases were
seen with one-on-one coaching appointments and career
workshops and training (56% of schools noted an increase
for both activities).

Information
Career
One-on-one
Group
session
fair
coaching
coaching
attendance participationappointments sessions

On-campus
Career
interviews
workshops
& training (or scheduled
through
campus)

Recruiter
meetings/
coffee
chats
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Part-time MBA Programs

What changes in full-time recruiting for PT MBAs
have you experienced on your campus:

Alumniinitiated
hiring

Career
fairs

Direct
30
referral
requests

A strong majority (86%) of schools saw an increase in employer use of virtual interview technologies (up from a 48% increase
from last year). Alumni-initiated hiring also saw a significant
increase (50%), which is around the same as with the previous
year’s survey.
The largest decrease was in career fairs. 42% of schools saw a
decrease this year, wherease most schools (68%) indicated that
career fair activity stayed the same in the 2019 survey.

Employer Employer
Hiring
Internship Company
use of
use of
activity conversion
use of
AIvirtual
from
to
contract
empowered interview
U.S.
Full-time
work
screening technologies diversity employment
tools
conferences

Resume
book
requests

Virtual
multischool
events

Recruitersponsored
information
sessions
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Specialty Masters Programs
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Specialty Masters Programs
Please indicate which Specialty Masters programs are offered
at your school (multiple responses allowed):

The three most common specialized masters programs
offered by responding institutions were Finance (82%),
Business/Data Analytics (73%) and Accounting (56%),
which is similar to the 2019 survey.
The institutions reporting recruiting trends for their specialized masters programs had a strong representation of
top ranked programs in the results. Roughly 58% of the
respondents had one of their specialized masters programs ranked as one of the top 50 in most recent national/
international rankings (Business Week, US News & World
Report, Financial Times, Economist, Forbes, etc.). This
includes 43% of the respondents that were ranked in the
top 20.

Report the highest level your Specialty Masters program(s)
were ranked in any of the most recent national/international
rankings:
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Specialty Masters Programs
Specialized masters program class sizes were typically small, with
83% of respondents indicating 300 or less specialized masters
students graduated or will graduate this year (compared with 72%
of schools indicating the same in 2019).

How many students graduated (or will graduate) from your
Specialty masters program(s) this year (class of 2020)?

The most common program length was 12 months, with 69% of
schools selecting that length. 60% of schools selected 13 - 18
months.

What is the length of your Specialty Masters program(s)
(multiple responses allowed)?

13
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Specialty Masters Programs
Overall, how do full-time job postings (off-campus opportunities) for Specialty Masters
students compare YTD versus last year?

Year over year comparison - off-campus opportunities

Overall, Full-time job postings for off-campus opportunities for
specialty masters students were down compared to last year’s
survey. In 2020, 12% of schools indicated postings increased,
compared to 55% that indicated the same in the 2019 survey.
Similarly, 28% indicated postings deceased this year, compared
with 15% in 2019.
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Specialty Masters Programs
Overall, how have on-campus opportunities (companies interviewing at your school either on
campus or coordinated virtually via a campus recruiting process) Specialty Masters students
compare YTD versus last year?

Year over year comparison - on-campus opportunities

On-campus opportunities were also down compared to last year.
In 2019, 6% of schools indicated postings were down, compared
with 33% in 2020. 39% indicated postings were up in 2019,
compared with 8% in 2020.
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Specialty Masters Programs
The Technology industry saw the largest increase, wth 53% of schools reporting an increase. 72% of schools reported an increase
in 2019. Financial Services also saw an increase (39%). 47% of schools reported an increase in that industry in the 2019 survey.
The industries where the largest numbers of schools saw a decrease included: Hospitality, (where 56% saw an decrease in 2020
and 10% saw a decrease in 2019) and Consulting, (where 44% saw a decrease in 2020 and 15% saw a decrease in 2019).

What changes in recruiting activity for Specialty Masters Programs have you seen in the following industries?

Consulting Consumer
Packaged
Goods

Energy

Financial
Services

Government Healthcare Hospit(including
ality
products &
services)

Manufacturing

Media/ Non-profit
Entertainment

Real
Estate

Retail

Tech- Transportation
nology & Logistics
Services
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What changes in full-time recruiting activity for Specialty Masters
programs have you seen with the following types of organizations?

Specialty Masters Programs
The largest increase in recruiting activity by organization
type (32%) was seen with firms not headquartered in the
school’s geographic location. In previous years, startup
companies held the top spot.T he largest decrease (50%)
was in small-size companies, which largely remained the
same in last year’s survey.
A new question was added to this year’s survey about
student engagement activities. The largest increase (48%) was
seen with one-on-one coaching appointments, with group
coaching sessions being close behind (with 43% of schools
reporting an increase).
How did Specialty Masters program student engagement in
the following activities compare to the same time period last
year?

Information
session
attendance

Career
fair
participation

One-on-one
coaching
appointments

Group
coaching
sessions

Family-Owned
Firms not
Business
headquartered
9student’s famin your
ily has signifigeographic
cant ownership)
location
(regardless of
size)

Career
workshops
& training

On-campus
interviews
(or scheduled
through
campus)

Large-size
companies
(over 500
employees)

Recruiter
meetings/
coffee
chats

Mid-size
companies
(100 - 500
employees)

Small-size
companies
(less than 100
employees)

Start-up
companies (a
company in
business up
to 12 months)
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Specialty Masters Programs

A strong majority (87%) of schools saw an increase in employer use of virtual interview technologies (up from a 57% increase
from last year). Another area of increase was employer use of
AI-empowered screening tools, where 57% of schools indicated
an increase (the same increase as in 2019).
The largest decrease was in recruiter-sponsored information
sessions. 25% of schools saw a decrease this year. The component
was not included in the 2019 survey.

What changes in full-time recruiting for Specialty Masters
programs have you experienced on your campus?

Alumniinitiated
hiring

Career
fairs

Direct
referral
requests

Employer
Employer
Hiring
Internship Company
use of
use of
activity
conversion
use of
AIvirtual
from
to
contract
empowered
interview
U.S.
Full-time
work
screening technologies diversity
employment
tools
conferences

Resume
book
requests

Virtual
multischool
events

Recruitersponsored
information
sessions
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Specialty Masters

Trends for International Students (those with nonpermanent work authorization)

Overall, how do full-time opportunities for international
Specialty Masters students compare YTD versus last year?

Full-time job opportunities for full-time international
specialty masters students decreased for 57% of the
responding institutions. This is in contrast to 39% that
noted a decrease in the 2019 survey.
Additionally, 58% reported a decrease in the number
of internship opportunities for international students.
38% noted a decrease in the previous year’s survey.

Overall, how do internship opportunities for
international Specialty Masters students compare YTD
versus last year?
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Specialty Masters Programs

The Technology industry saw the largest increase for international students, wth 32% of schools reporting an increase.
Other industries that saw noted increases were: Transportation & Logistics Services, Healthcare, and Financial Services.

Trends for International Students (those with nonpermanent work authorization)

What changes in full-time recruiting activity have you seen in the
for full-time recruiting activity for international specialty masters
students?

Consulting Consumer
Packaged
Goods

Energy

Financial Government Healthcare HospitServices
(including
ality
products &
services)

Manufacturing

The industries where the largest numbers of schools saw a
decrease include: Hospitality, (where 57% saw an decrease
in 2020 and 43% saw a decrease in 2019) and Consulting,
(where 51% saw a decrease in 2020 and 48% saw a decrease
in 2019).

Media/ Non-profit
Entertainment

Real
Estate

Retail

Tech- Transportation
nology & Logistics
Services
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Specialty Masters Programs
Internship Recruiting Trends

Overall, how do off-campus opportunities (internship
postings) for internships for Specialty Masters students
compare YTD versus last year?

Overall, internship postings for Specialty
Masters students decreased compared
with 2019. 18% of schools indicated that
off-campus opportunities increased, compared with 36% that showed an increase
in 2019. 46% reported a decrease, compared with 12% in the 2019 survey.
On-campus interviews were impacted
as well, with 50% of schools indicating
recruiting was flat this year, compared
wth 40% reporting an increase in 2019.
32% of schools reported a decrease
compared with 12% in last year’s survey.

Overall, how do on-campus opportunities (company
interviews either conducted on campus or coordinated virtually via a campus recruiting process) for internships for Specialty Masters students compare YTD
versus last year?
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Specialty Masters Programs

Similiar to other populations in the survey, the Technology
industry showed the stongest increase for internship recruiting, with 48% of schools reporting an increase. 61% saw an
increase in 2019. Financial Services also saw a 36% increase,
compared with 25% the previous year.

Internship Recruiting Trends

The largest decrease was seen in the Hospitality industry 56% compared with 7% that saw a decrease in 2019.

Consulting Consumer
Packaged
Goods

Energy

Financial
Services

Healthcare
(including
products &
services)

Hospitality

Manufacturing

Media/
Entertainment

Non-profit

Real
Estate

Retail

Technology

Transportation
& Logistics
Services
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Specialty Masters Programs
Internship Recruiting Trends

What percent of internships for specialty masters
students in Summer 2020 were virtual?

The virtual environment significantly impacted
summer internships, with 90% of schools reporting that over 61% of their internships were virtual.
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COVID-19 Questions
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COVID-19 Questions
What steps has your school taken to integrate with the
virtual enrivonment?

A majority (55%) or respondents reported they
expanded existing systems to integrate with the
virtual environment. 28% purchased new systems.
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COVID-19 Questions
What feedback have you received from companies
about the virtual environment?

A majority (60%) of schools received mostly positive
feedback from employers about the virtual environment. Reasons provided include:
Positive
• Happy with the opportunity to connect more easily
• Easier on internal resources, cheaper due to less
travel.
• Saving commute time to campus.
• Scheduling is easier because employer has more
control. Ease of moving events to accommodate
schedules.
• ROI for virtual events
• Convenience
Neutral
• Easy, cost-effective
• They like connecting with more students, but they
miss the face-to-face interactions
• Companies see it as okay, but desire a return to
normalcy
• Companies have had to change things to accommodate the world of COVID-19
Mostly negative
• Difficult to connect with students
• Low student engagement
• Less applicants
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